2022 GLEARING REPORT

GLEARING

How 2022's applicants have changed
the game for good

UCAS



CLEARING
REPORT 2022

THESAMPLE

The 2022 UCAS Clearing survey was sent out
in September 2022 to a sample of 2022 cycle
applicants who had obtained a place at a
university or college using Clearing.

In total, around 1,300 applicants took the time

to tell us about their experience of using Clearing
to find a place at a university or college, as well
as what factors were important to them when
searching for a place in Clearing.

Their responses were weighted to represent the
entire population of 2022 cycle applicants who
had found a place at a university or college using
Clearing, accounting for differences in response
rates observed in different characteristic groups,
such as gender, age, and ethnicity.

This year we wanted to understand how
students had navigated Clearing in 2022 and
investigate two key factors: the reduction in
disruptions arising from the COVID-19
pandemic, and the rising costs of living.
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L
21,000 37,000

unplaced on JCQ results day used Decline My Place

SURVEY RESPONDENTS

Answered ‘I was not accepted at F/I choices and found
Answered ‘I didnt apply pre June a place in Clearing’ OR ‘| found a place in Clearing after Answered ‘I had a place but declined
and applied direct to Clearing’ not having a F/I choice’ OR ‘I found a place at my it and found a place in Clearing’
original F/I choice uni through Clearing’

20-24 20-24 20-24
Male Female Male Female Male Female
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UNDERSTANDING

OF CLEARING

Thinking about the university or college you were placed at
through Clearing, how much do you feel you knew about them
before applying to them through Clearing?

The majority of Clearing
applicants know at least
something about their chosen
university beyond just the name

26%

| had applied there before so | already
knew a lot about them 24%

25%

16%

| knew a lot about the uni 19%

22%

v

The largest group are those who know some information
about their chosen university. | knew some information about the uni

34%
37%
34%

v

26% had applied to their university before, so already knew
a lot about it.

18%
I'd heard of the name but didn’t
know much about them

v

But less than half know a lot about their university of
choice (42%).

14%

v

Only 5% have never heard of their chosen university before

they applied — this remains consistent year on year. I'd never heard of them before | applied
there through Clearing

al
© ° &°
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o
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[ 2022 Clearing placed 2021 Clearing placed [ 2020 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 1,292



UNDERSTANDING

OF CLEARING

This makes sense as the
majority had already done
some research on which
universities and colleges
were available to contact

62%

of those who did not
apply directly to Clearing
had researched the

university or college they
were placed at through

Clearing when they made
their original five choices

had researched the

university or college
they were placed at

before they got their
results

Which of the following statements describe how you used Clearing?
Please select all that apply.

I had already researched available places and knew [ 60%

which universities or colleges | wanted to contact 58%
D 26
| accepted the first offer | was made in Clearing 230/26/"
(]
| reviewed different options before contacting IR 25%
any universities or colleges 23%
| received a number of offers before makinga NN  19%
final decision and accepting a place 16%
| contacted universities or colleges before NN 18%
researching the Clearing process 24%
I contacted my firm or insurance choice and asked IR 18%
them if they were able to offer me a place 17%
| contacted universities or colleges before NN 15%
| had properly researched them 13%
I rang UCAS for advice on my options _ 9%
or advice about using Clearing 10%
| asked someone else to contact - 5%
universities or colleges on my behalf 5%
B 2%
Other 29
0% 20% 40% 60%

Proportion of Weighted Respondents (%)

M 2022 Clearing placed 2021 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 1,291

80%



UNDERSTANDING

OF CLEARING

Research starts early, with
only a third starting their
research in August

» August is the largest single month for
beginning to research their university, but
the bulk of research begins before then.

When did you start researching the university or college you
were placed at through Clearing?

Before October of last year _ 19%

18%

Between October last year and the Dl 18% Before August:
end of January this year 17% 66% researched the
university or college
) _ 15% they were placed at
Between February and June this year in Clearing

16%

uy N 14%

17%

" a1

August
g 29%

B 2%

Later than August
g 3%

0% 5% 10% 15% 20% 25% 30% 35%

Proportion of Weighted Respondents (%)

[ 2022 Clearing placed 2021 Clearing placed

Source: UCAS Clearing Survey September 2022
2022 survey; No. respondents: 1,292




UNDERSTANDING
OF CLEARING

SIAY AHEAD

1] Most students know 9 Research and decision- L4 The results day application
the university that they making are happening frenzy could be fading
end up at. By the time earlier and earlier in the away. Modern Clearing is
Clearing starts, it isn't cycle. Students are getting an extra string to the
about discovery, it's about more inquisitive and student bow — a tool to
choosing and securing proactive, with two thirds be used purposefully and
a place. getting their research proactively, at different

done pre-Clearing. points in the cycle.

Earlier brand awareness campaigns are key if
you want to connect and recruit the growing
number of Clearing users.

With Clearing being used in different ways, and at
different times, providers need to build connections
with their prospective students as early as possible.
Whether it's getting the attention of The Mind Changers
earlier in the cycle, or The Still Searching in July and
August, you need to be front of mind throughout.

And with prospective students becoming more
investigative and meticulous, you also need to be
present and available for conversation. Build and
maintain regular touchpoints throughout the
application process, especially at the increasingly
early research stage.

When it comes down to decision-making, it may
be the provider with the quickest response or the
most accessible information that wins.
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direct

In response
@ to personal situations



THE THREE TYPES

OF STUDENT

Those who applied directly to Did you always plan to apply directly to Clearing?
Clearing are increasingly planning
this in advance

» 2022 was the third year in a row where the proportion

of those who applied direct to Clearing increased. Ves

» July was the most popular month to research options
(29%) although 18% started their research before

October of the previous year. 2t

» 69% of respondents who applied direct were 20 or older.

0% 5% 10% 15% 20% 25% 30% 35% 40%

Proportion of Weighted Respondents (%)

[ 2019 Clearing placed 2020 Clearing placed [ 2021 Clearing placed [ 2022 Clearing placed

O O O Source: UCAS Clearing Survey September 2022

No. respondents: 284



THE THREE TYPES

OF STUDENT

Clearing offers a path to higher
education that is more flexible

Their reasons are focused on flexibility, although some
did miss the deadline.

Some had not decided to go to university originally,
whilst others had simply changed their mind about
what they wanted to study.

Why did you decide to apply directly to Clearing?

Please select all that apply.

| hadn’t previously wanted to make
an application to university

I missed the deadline to apply

| wanted to wait and see what my personal circumstances
were like e.g. recovery from illness or family-related issues

I wanted to wait until | had my results before applying
| was already at university and wanted to transfer
| didn't know how to apply before Clearing opened

Other

| wanted to wait and see if there would be more
lockdowns, before deciding to go to university

| didn't think | would do well enough to go to
university before | got my results

| had previously withdrawn my application

Source: UCAS Clearing Survey September 2022
No. respondents: 99

30%

22%

22%

20%

18%

9%

8%

6%

5%

1%

0% 10% 20% 30%

Proportion of Weighted Respondents (%)

40%




THE THREE TYPES

OF STUDENT

While you were searching for a place in Clearing, did
you at any point consider any of the following options
instead of going to university or college?

Please select all that apply.

Direct to Clearing students
were significantly more likely to

Job 30%

= : M 53%
consider a job as an alternative .
° ° ° Gap year 30% 42%
to university, whilst a gap year
. I did not consider any other options - 30%
%
was less likely
Degree apprenticeship 19%
21%
14%
Foundation degree 18%
16%
7%
Higher apprenticeship 10%
14%
9%
Overseas study 7%
11%
3%
Part-time study 6%
11%
9%
Level 3 / Advanced apprenticeship 6%
9%
8%
Volunteering 5%
8%
Higher Technical Qualification 3%
5%
Released themselves to Clearing Rejected by F/I found place in Clearing Direct to Clearing

Source: UCAS Clearing Survey September 2022
No. respondents: 1,289



THETHREE TYPES
OF STUDENT

o3

Those who release
themselves into
Clearing were also
often




THE THREE TYPES

OF STUDENT

Over 50% of those who When did you start thinking about applying somewhere else?
: : When did you decid Id appl here else?
had declined their place en did you decide you would apply somewhere else

had already considered
this option before August

70% Before August:
57% thought about o
. 58%
60% applying elsewhere
41% had already decided

to apply elsewhere
50% pply .

40%

___________________________________________________________________________________

30%
' 21%

19%

Proportion of Weighted Respondents (%)

9 %
20% 16% 14%
10%
7% 8%
10%
0%
n Before May May June July August September or later

say that ’[hey Changed [ Think about applying B Decide to apply
their mind about studying

at their original choice
before results day up Questions only asked to those who released themselves into Clearing

Source: UCAS Clearing Survey September 2022

+3%pts year on year, and No. respondents: 408

up +12%pts vs 2019




THE THREE TYPES

OF STUDENT

Again the main influences
are flexibility - responding to
changing mindsets since the
original application stage

“I no longer wanted
to study the initial
course which | had
applied to but | still
wanted to study at
the university

of my firm choice.”

“I had changed my
mind, since | felt the
Clearing course was
more appropriate
within the field”

“I realised the
course and uni
wasn't right for me
a few months after
firming my offer.”

“l decided to
release to Clearing
and go for the uni
in my hometown
due to family
circumstances”

Which of the following factors, if any, influenced your decision
to decline your firm choice university or college?
Please select all that apply.

I changed my mind about the subject | wanted to study

| wanted to live somewhere cheaper e.qg. living at home or

0,
a cheaper city, due to the increase in cost of living _ 23%
Change in personal circumstances _ 19%
| exceeded the offer conditions, so had _ 16%
a rethink about my options °
| was influenced by my parent(s) / guardian(s) _ 13%
After visiting the uni, | decided | no _ 9%
longer wanted to study there °
| didn't meet the offer conditions, so | thought _ 9%
the course would be too difficult °
| was unhappy with the communications | received from _ 7%
the university after selecting the offer from them °
| exceeded the offer conditions, so thought o
the course would be too easy - 5%
| couldn't get the accommodation | wanted at the uni - 5%
| was offered an incentive to apply elsewhere - 4%
0% 5% 10% 15% 20% 25% 30%

Proportion of Weighted Respondents (%)

Question only asked to those who released themselves into Clearing
Source: UCAS Clearing Survey September 2022
No. respondents: 408

31% =—)p

35%

The most common
reason to decline

a firm place was

a change of heart
about what subject
to study.

~

But 23% said they
were influenced by
the cost of living.




THE THREE TYPES

OF STUDENT

There has been a decline
in those who had a firm
place already decided

» The proportion of applicants who released
themselves into Clearing and already had agreed
a place continues to decline.

» This may indicate an increasing level of trust
in the process.

QL0

When you declined your firm choice and released yourself
into Clearing, what were your plans?

2019 & 2021-22 Clearing placed

o
(o)}
o€

I had already agreed a place through Clearing 62%

71%

23%
I had chosen a course, but had not yet agreed a place 22%

17%

10%
9%

B

5%
5%

-
m -

2%
I 2%

| had looked at courses in Clearing
but had not yet chosen one

| hadn’t yet looked at courses in
Clearing but | intended to

| did not intend to look at courses in
Clearing for this year

[ 2022 Clearing placed 2021 Clearing placed [ 20179 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 411
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THE THREE TYPES

OF STUDENT

Entering Clearing due to
not being accepted at

the university of choice
can be a stressful time,
particularly at the moment
they realised they would
need to find a place

Stress, worry and nervousness
are all up year on year, perhaps
relating to other external

factors, such as the return
to exams.

Which of the following emotions, if any, do you remember
feeling the moment you realised you needed to find a place
in Clearing? Please select all that apply

65%
Stressed 61%

Worried 52% 57%

Nervous 50022%

45%
Frustrated 43%

. 44%
Panicked 529

; 38%
Uncertain 37% °

22%
Confused 59%

15%
Calm 8%

2022 Clearing placed

; 10%

Excited 4% °
2021 Clearing placed
; 9%
Indifferent 8% °

8%
Other 7%
6%

Relieved 5%

Happy TR

Question asked to those who weren't accepted at their firm/insurance but found a place in Clearing
Source: UCAS Clearing Survey September 2022
No. respondents: 350




THE THREE TYPES

OF STUDENT

Who did you speak to first after finding out you
needed to find a place using Clearing?

Entering Clearing due to

not being accepted at e ot
the university of choice
can be a stressful time,
particularly at the moment e o
they realised they would Fend)
need to find a place

Parents or guardians are the Other family member(s) %

first people applicants go to e |0 2022 Clearing placed

1% 2021 Clearing placed

when they find out they are
entering the Clearing process.

Question asked to those who weren't accepted at their firm/insurance but found a place in Clearing
Source: UCAS Clearing Survey September 2022
No. respondents: 348




THE THREE TYPES

OF STUDENT

While you were searching for a place in Clearing, did any university
. or college ask you to make a decision by a certain time?
At the same time there

has been an increase
in universities setting a
deadline for applicants
to make a decision

57%

Yes

No

55%

9%

10%
Not sure

15%

S°

0 10% 20% 30% 40% 50% 60%

Proportion of Weighted Respondents (%)
[ 2022 Clearing placed 2021 Clearing placed [ 2020 Clearing placed [ 2019 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 1,294



THE THREE TYPES

OF STUDENT

At the same time there
has been an increase
in universities setting a
deadline for applicants
to make a decision

L%

say this made

them feel
rushed

Which of the following do you think best describes how
the deadline affected your decision?

It had a positive effect and helped
make the right decision

It made me feel rushed, but | think
I made the right decision

47%

| felt rushed, I'm not sure I'd have 7%
made that decision without it 8%

10%

w
[o¢]
o~

The pressure of the deadline did 34%
not affect my decision 349

22%

0% 10% 20% 30% 40% 50% 60%
Proportion of Weighted Respondents (%)
[ 2022 Clearing placed 2021 Clearing placed [ 2020 Clearing placed [ 2019 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 1,294
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THEIR INFORMATION

NEEDS

Applicants want to
understand Clearing
fully, through detailed
information around the
process and courses

Where family and friends can
provide emotional support,

the majority want practical tips
from their university or college.

While you were searching for a place in Clearing, how did you want the
universities or colleges you contacted to communicate with you?

Talk me through the 70%

process step by step 63%

64%
Give me the facts

60%

Reassure me that their 32%
university was right for me 33%

20%
23%

Calm me down

3%
2%

Other

2022 Clearing placed 2021 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 1,286




THEIR INFORMATION

NEEDS

What information did you look for about Clearing before
you used the Clearing service?

There is an increasing

® e 75%
nee or In ormatlon How the Clearing process works 73%
J 63%
[ ] [ ]
with more applicants
Course availability 67%
A O 59%
seeking detail
When Clearing opens 59%
47%
Information about specific 419 45%
universities offering courses o °
37%
Information about universities and 1%9%
colleges specifically because they... 190//"
How to see my matches using 12:/"4%
Clearing Plus 13%
11%
How Clearing Plus matches work 11%
11%
Information about which universities or 9%1 2%
. . . colleges were offering remote learning... ° o
15%
Technical information about the
- . . 7%
H H | didn’t look for any information o
are the most sought after.
2022 Clearing placed 2021 Clearing placed 2020 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 1,294



THEIR INFORMATION

NEEDS

Not all Clearing applicants are able
to visit their chosen university,
making accessible information
even more important

Less than half of
Clearing applicants
have visited their
chosen university

in person - lower
than 2021

Have you visited the university or college
you're now placed at?

. Yes . No Virtual

Source: UCAS Clearing Survey September 2022
No. respondents: 1,289




THEIR INFORMATION

NEEDS

How did you contact universities or colleges to discuss

There is a changing use finding a place through Clearing? Please select all that apply.
of channels — more direct

contact may allay anxieties 7
about getting a place A ——

I 25%
6%
7%
B 8%

6%
9%

Chat bot

Online chat on the uni website

Phone is still the most common

way to reach universities and N 3%
of o . ocial media 4%
email is falling back. -
Registered interest through... 3401/?’/0
N 7%
Other 1%
of applicants 2022 Clearing placed 2021 Clearing placed M 2020 Clearing placed
accepted the first
offer they were made Source: UCAS Clearing Survey September 2022

No. respondents: 1,287

during Clearing



THEIR INFORMATION

NEEDS

If you could give one piece of advice to a student looking for a
place through Clearing in future, what would it be?

There is a changing use
of channels — more dl.l‘e(?t “Wake up early from
contact may allay anxieties 8 as you're against

b - | the rest of the UK
about getting a place and leaving it too late

especially if Clearing
through a competitive
uni is just such a

huge gamble” “Call Clearing as early as
possible and don't worry
there's always likely a place.”

Many students believe that phone

calls gave them the best chance

at finding the right university. “Call early.”

Advice from Glearing applicants
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THEIR INFORMATION

NEEDS

APPLIGANTS INTWO WAY

PASSIVE (DISCOVERY ) AGTIVE (SEARCHING)

When directly searching, university websites
UCAS is now as influential as word of mouth become more important, and UCAS is still

the preferred option

Passive discovery is not happening through
out of home advertising, but is instead
focused online

Their most cited sources of hearing about Clearing places were word
of mouth, and the UCAS website was only -1%pt behind




THEIR INFORMATION

NEEDS

UCAS is now as influential
as word of mouth for hearing
about Clearing places

» In 2022, the largest proportion (32%) first heard about
the university or college they found a place at in
Clearing through friends or family.

» The UCAS website as a source was up +10%pts year
on year and at its highest response rate ever.

» Search engines fell down the ranking to #4, swapping
places with school or college.

Where did you first hear about the university or college you
found a place at in Clearing?

e 32
Friends or family (word of mouth) 32 36
_ 33
L )
; 21
S —
24
o
School or college 91 0
L R
e
Search engine (e.g. Google) 1011
9
. 7
It is local to where | live E 12
9
0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
Proportion of Weighted Respondents (%)
[ 2022 Clearing placed 2021 Clearing placed [ 2020 Clearing placed [ 20179 Clearing placed

(Top five responses vs 2021, 2020 and 2019)
Source: UCAS Clearing Survey September 2022
No. respondents: 1,294

50%




THEIR INFORMATION

NEEDS

Most placed students
discovered their university
through the UCAS website

» This year the UCAS website was the most likely
to get their attention, but social media has a key
role to play.

PASSIVE (DISCOVERY)

In which of the following places, if any, did you see advertisements from
the university or college you're currently placed at during the Clearing period?

Please select all that apply.

. P . 55%
UCAS website 48%
e T 53%

. . T 43%
Social media ° 52%
T 42%

University website  —————S— 7%
Ty S e S 56%

. I 30%
Emails 33%
I 29%

| received it in the mail . %
Public transport mmmssm 5% —
. . 5%
Other website 5/8%
s 4%
SMS m 2% 5% None of the out of home offers
o - 2% — were seen by more than
Television - 20/3% 5% of respondents
Newspaper or magazines R '* 3%
pap g - 2%
) B 1%
Radio i 342 ]
0% 10% 20% 30% 40% 50% 60%
Proportion of Weighted Respondents (%)
[ 2022 Clearing placed 2021 Clearing placed [ 2020 Clearing placed

vs 2021
Source: UCAS Clearing Survey September 2022
No. respondents: 1,294




THEIR INFORMATION

NEEDS

When directly searching,
university websites
become more important,
although UCAS is still the
preferred option

AGTIVE

When you were looking for a place in Clearing, where did you search for places?

Please select all that apply.

The ucas.com search tool

University or college websites

Clearing Plus ('See matches’ button in Track)
The Student Room

Social media

Which? University

Hotcourses / What uni / Complete University...
University Compare

Times Higher Education

Other

None — Contacted the university directly...

0%

Source: UCAS Clearing Survey September 2022
No. respondents: 1,289

65%

62%

18%
9% Over half of those who didn't
use Clearing Plus, did so because
7% Clearing Plus was not an appropriate

choice (due to already knowing
their course)

5%

5%

5%

N Social media is more suited
to passive discovery
3%

2%
9%
10% 20% 30% 40% 50% 60% 70%
Proportion of Weighted Respondents (%)

2022 Clearing placed
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MOTIVATIONS AND
DEGISIONS

Access to the desired
course remains

in choosing a university
through Clearing



MOTIVATIONS AND

DEGISIONS

How important were the following factors when choosing

Applicants still want to know that your place in Clearing?

they are getting a quality education,

in spite of Other concerns The university offering my desired course 94%
The quality of staff / teaching g%f
The quality of the teaching facilities at the... g]f
There is an increase
. . o My chance of being accepted based on my grades S6%
in students looking Make sure to check o
for accommodation - that your university of Good student reviews o oo
The availability of uni choice has sufficient
accommodation was 5% accommodation and The range of modules covered by the course 828?{%
more important to placed would guarantee you Graduate prospects o
applicants than in 2021. a place.” o
This factor was also up by - Likely earning potential after graduation 7789"?
12% vs 2019. U = S ———— 62% |
, Availability of university accommodation 57% .
The university’s position in the league tables 522)%
0% 20% 40% 60% 80% 100% 120%

“I had to decline my Proportion of Weighted Respondents (%)

desired place as | wasn't “| am very happy with

made aware of the !,ack my choice, but feel it 2022 Clearing placed 2021 Clearing placed
of accommodation. could have been different

; dependent on other uni’s Source: UCAS Clearing Survey September 2022 - Very important + Important

No. respondents: 1,293

accommodation situation.”




MOTIVATIONS AND

DEGISIONS

How important were the following lifestyle factors when

Academic SUppOI‘t is the most choosing your place in Clearing?
important lifestyle factor, but cost
of living is increasingly playing a

large part in the decision
The location in the town or city _4%68%

55%

Financial support available

Cost of living increased as a lifestyle
factor for the fourth year in a row. In
2022 it was +6%pts more important to
placed applicants than in 2021. This 2022 Clearing placed 2021 Clearing placed B 2020 Clearing placed B 2019 Clearing placed
factor was also up by +16%pts vs 2019.

Mental health and wellbeing 59%
support available 62%

Top five responses vs 2021, 2020 and 2019 - Very important + Important
Source: UCAS Clearing Survey September 2022
No. respondents: 1,294



MOTIVATIONS AND

DEGISIONS

While you were searching for a place in Clearing, did you at any
Those who got a place in Clearing point consider any of the following options instead of going to

often considered other OPtiOI'IS as university or college? Please select all that apply.
well as Clearing

Gap year 45%
Job 31%
| did not consider any other options 27%
27% of applicants said they did not consider Pegree apprenticeships 2%
any other options (-7%pts vs 2021). Foundation degree 0%
Overseas study 8%
Volunteering 7%
Part-time study 5%
, , Other 3%
‘Degree apprenticeship’ Gap year’ rose b Techmical uafcat
Igner 1ecnnical Qualltication 2%
rose from a low of 15% from a low of ’
in 2020 to a high of 32% in 2020 to e
22% in 2022, perhaps a high of 45% oP
reflecting considerations in 2022, likely
around cost of IiVing. reﬂeCting how Source: UCAS Clearing Survey September 2022
travel has opened No. respondents: 1,289

up again.
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DEGISIONS
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Most people that find

M a place in Clearing
@ consider it




OVERALL

EXPERIENCE

How easy or difficult do you feel it was to find a course you

Clearing is overall a wanted to study in Clearing?

positive experience, and

most get out what they
want from the process
without much difficulty

40%
Easy
41%

. . . 20%
Neither easy nor difficult
21%

11%

Difficult
8%

2%
Extremely difficult .

2%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Proportion of Weighted Respondents (%)

M 2022 Clearing placed 2021 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 1,293



OVERALL

EXPERIENCE

Clearing is overall a
positive experience, and
most get out what they
want from the process
without much difficulty

000
SRR

Overall, how do you rate your experience of finding a university
or college place through Clearing?

44%
Excellent — I had a very positive experience by
47%

Good - | had a somewhat positive experience

37%

Fair — | had neither a positive nor negative experience

Poor — | had a somewhat negative experience .

i
N
of

Awful - I had a very negative experience

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Proportion of Weighted Respondents (%)

I 2022 Clearing placed 2021 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 1,291




OVERALL

EXPERIENCE

The experience was mostly
positive for all of the
Clearing groups

000
SRR

Overall, how do you rate your experience of finding a university

or college place through Clearing?

54% 35%

Released themselves to Clearing

43% 36%

Rejected by F/I, found place in Clearing

59% 28%

[ Excellent - | had a very positive experience

Good - | had a somewhat positive experience
[ Fair - | had neither a positive nor negative experience
[ Poor - I had a somewhat negative experience

[ Awful - | had a very negative experience

Source: UCAS Clearing Survey September 2022
2022 survey; No. respondents: 1,292

7% 4% 1%

16% 3% 2%

8% 4% 1%




OVERALL

EXPERIENCE

They are generally happy that the
end result was the right one

“Clearing helped me
find a course that was
completely suited

to me; so while |

felt disappointment
over not getting into
my first choice, my
Clearing choice has
made me hopeful and
excited for what the
future has to offer! “

“Clearing can open your
mind to new options you
hadnt considered when you

made your first choice.”

“Absolutely buzzing about
this course, is far better for
me than any of my original
courses and | cannot wait.”

“Happier with the course
than my original application
and excited for the university

| will be studying at”

“I finally discovered Clearing
| didn't feel supported but
they reassured me and it
sounded so easy”

How confident are you that, in Clearing, you made the right
choice for you?

Very confident 55%
Fairly confident 41%
Not very confident 4%
Not at all confident 1%
0% 10% 20% 30% 40% 50% 60%

Proportion of Weighted Respondents (%)

2022 Clearing placed

Source: UCAS Clearing Survey September 2022
No. respondents: 1,287




OVERALL

EXPERIENCE

WHATTIPS OR ADVIGE

“Clearing isn’t bad “Go for it! If you're late to
all! There's a stigma thg party why'shouldn't you
around clearing that still have a drink?

“Use Clearing to weigh all options
across the country rather than go
in hoping to find what you think

“I had a fantastic
experience using
UCAS for the first

¢ . you want.” . ;
it's a bad thing. It was time ever. Simple,
how | applied directly informative and
for what | wanted and tonnes of courses
got it. Easy! There's and study options”
no shame in clearing
spaces at all!” “Don’t be put off by the stereotypes “Don’t worry about the clearing

about clearing that ‘people who fail process because everyone is

mwm

go through clearing.

very helpful and explains things

step by step”

“Never give up!
Always fight for your
place, if you really

The world is your . believe it and want
oyster and there are “Be patient and you haven't it from your heart, it

loads of courses missed anything that people “You will always end up where you belong and it
available” who applied earlier would may not always be where you had planned but
have done” that doesn’t always have to be negative.”

will come to you. It
has to!”




GONGLUSIONS &




CONGLUSION &
REGOMMENDATIONS

SIART YOUR AWARENESS
CAMPAIGNS YESTERDAY

The timeline has moved up a
notch. Everything is happening
earlier than we're all used to.
Research sometimes kicks off a
year ahead of applications, and
decision-making isn't waiting for
results day.

Building brand loyalty before
prospects become applicants
is vital to winning them over.

BE EMOTIVE AND
SYMPATHETIC

This is the first return-to-exams
generation, the home-school
generation, and the cost-of-living
generation. Applicants have plenty
on their plate before they enter
Clearing, so it's time to meet

them halfway.

Bring your support options to the
fore, equip your staff with answers
to questions about the whole
university offer, and outline how
Clearing works in the simplest
terms possible.

BIG FOUR

PROMOTE YOUR DIFFERENT

GONTACT OPTIONS

Clearing applicants are expert
information hunters and have
a long list of details they need
to check before they make a
decision.

Make sure your phones are
manned by people with the
answers, and don't hide
information or contact details
deep within your website.

Be open, be available, be an
easy option.

A SINGLE STRATEGY FOR
CLEARING ISN'TENOUGH

The Mind Changers decline

their offers and join Clearing
voluntarily to improve their
options. The Direct Routers don't
apply for university before July,
and then do so directly through
Clearing. And The Still Searching
are those who don't get the
grades, so enter Clearing to
search for a plan B.

Get to know these groups, the
big differences between them,
and their alternate timeframes
for decision-making.

o4




GONNEGT WITH
STUDENTS IN GLEARING

To help you connect with the different students in Clearing, we've created
multichannel packages, using the right channel combinations to reach different
types of students at touchpoints throughout Clearing. There's a range of options
with different price points — offering choice and meeting needs of different
types of providers with different objectives and budgets.

Get in touch with your UCAS Customer Manager, or
email clearingmedia@ucas.ac.uk to find out more.

UCAS



