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THANK YOU

THANK YOU FOR CHOOSING
10 ADVERTISE WITH UCAS.

Please take the time to read the following email specification
guidelines, before submitting your creative to us.

These guidelines contain the relevant information to help you build a
suitable email creative.

All adverts and their content are subject to approval by UCAS.

LEGAL AND GOMPLIANGE

EMAIL SPECIFIGATIONS

BUILDING MOBILE RESPONSIVE HTML CODE
CAN'T PROVIDE HTML?

LEGAL REQUIREMENTS

IMPORTANT INFORMATION

CHECKLIST

CLEARING PLUS ENHANCED PROFILE TRIGGERED EMAI L




LEGAL AND GOMPLIANGE

UCAS will not accept advertisements:

All creatives must comply with all
applicable legal and regulatory
requirements including (but not limited
to the following):

» DMA and CAP Codes
> ASA Guidelines
» FCAregulations

»  Consumer Protection from Unfair Trading
Regulations 2008

> If the Customer is regulated by any
other body (e.g. Food Standards Agency,
Advertising Standards Agency, Health and
Safety Executive) it is the responsibility
of the Customer to ensure the creative
complies with any regulations or
guidance issued by the relevant body.

Where the creatives contain any regulated
content, it shall be subject to additional
checks by UCAS which may impact on the
proposed send date and may require changes
to your creative including additional footers.

>

in relation to products which may not be in the
best interests of students.

which could in any way undermine or
potentially damage UCAS’ name or reputation
as an official and trustworthy body and as a
registered charity.

from companies, businesses or organisations
which are not able to demonstrate that they
are established and reputable concerns and
suitable to be associated with UCAS.

which in any way could be misleading to
students, or which make any representations
which cannot be substantiated to the
satisfaction of UCAS.

containing messages or images that are

(or could be perceived to be) offensive, or
relating to sex, violence, drugs, gambling, and
alcohol. UCAS will not distribute content that
is deemed to be inappropriate for any reason
(not limited to those listed) or is deemed to
adversely affect UCAS.

adverts which for any reason UCAS consider
are inappropriate or unsuitable for its
customer audience.




EMAIL SPECIFICATIONS

All creatives will be sent with our header and footer — this is a legal requirement.
Responsive emails will require you to build this in yourselves.

The use of tracking cookies on UCAS' websites or products is prohibited

SUPPLYING YOUR EMAIL HTML GREATIVE

Things to include:

>

>

>

600px wide creative
Inline styling

Fully hosted images (UCAS
cannot host images on
behalf of clients)

An email address to send a
test to

A creative less than 75KB
(incl. images)

Please ensure all your click
trackers are included in the
code

Ensure href attributes are
contained
within <a> </a> tags

Subject line and pre-header

>

vV vV

Things to avoid:

Styling should all be

inline (only use CSS for
general style elements, e.g.
fonts / colours)

Any <div></div> tags
JavaScript

EMBED tags

Attributes in the BODY tag
Background images

Mapping and coordinate
style coding

Hexadecimal links on URLs
Video and PDF files

Image only emails

Deadline

Please send your creative
21 full days before the
scheduled send.

Translations for creatives in a
foreign language can take up

to a week longer than usual so
please send these 28 full days
before the scheduled send date.

Do not rely on external (<link
rel="stylesheet”>) or embedded
style sheets (those contained
within the <style> tag above
the <body> tag). Many email
services cut everything above
the body tag, and disable
external style sheets.




BUILDING MOBILE
RESPONSIVE HTML GODE

If you are using media queries to build a mobile responsive HTML
email, please build our standard UCAS header and footer into your
HTML (download links below). Unfortunately, this is not something
we can implement for you due to the risk of breaking your code.

Both header and footer need to be on a white background, and for
the text to be left aligned. Please do not copy and paste your code
into the template.

Generic Clearing header and footer
Applicant accommodation header and footer

Please contact your Customer Manager or contact
services@ucas.ac.uk for more information
before supplying creatives of this type.

707% OF STUDENTS

surveyed said they usually
open UCAS emails on
their mobile.



https://view.email.ucas.com/?qs=9dcdee61172746df80947919bd0fba4d958e45756206def5d427e032d00a65bc6ea200282d12279a99620a80b454674819b83c7c44de821635120c2002a9cbce261c6f8b4333ed569e97a81f8401386b
https://view.email.ucas.com/?qs=9dcdee61172746dfe25b92adae196c63b25d08b73b630c96b676c52fa1ccdee992642043977c85608e91de4a7d9beb8c00a7b2684c6e9d0b90c8f3d9b83a8cf3a2deea2b23d406aa71215d71a1537e04
mailto:services%40ucas.ac.uk?subject=

CAN'TPROVIDE HTML?

If you're unable to provide an HTML email, UCAS offers

a choice of five mobile responsive templates (examples below).
Please note, there is no flexibility to amend the layout, and
these designs are fixed.

Please supply us with all the images, text and links
(including tracking links) for us to build your email into one
of the below templates.

All assets need to adhere to the template of your choosing
— i.e. the images must be provided in the sizes specified below.

One column

Two columns

Two columns alternate
Three columns

Large hero template

If you are using a UCAS Template build, you now have the following
colour theme options. Please pick one per email.

slate #1f2834 blue #3b92d9 aqua #3bc0c7 green #5db88d
purple #836¢d8 coral #fb705b

If you wish to provide us with your chosen HEX codes we can
amend these templates to match your branding.



https://view.email.ucas.com/?qs=998a7eda0321d85ec495c928e83c012d5753028216e04161fab23e210961078a959c0cec0d232c860fe00609ac0bc78dc4e0ab86932454d9e1c245e78b23b4745d138f4adc1a57b0b96d63b07cbe9184
https://view.email.ucas.com/?qs=3ba09c0e70444861ba339d5931ebd6742bd5f0ecad7ede42920d9099e7f9cc2f118d1d6e08f026d3bd570df85cec42ade5f9b53df085920e5c86aaf9d09f82aa875bb0498cdb37d3c183506069f29954
https://view.email.ucas.com/?qs=3ba09c0e70444861a02c544bbab5f5c49719bc327ffeadfd9aff5af92d3aa4dee5d9be61984f82cb7e15e9a07669ec05a832e3c547899e43e3ec3bf9e9c9e0a5d4e4341ae7bcaa8553fe0960b3b87396
https://view.email.ucas.com/?qs=3ba09c0e704448612ea89b6aa0e9ae58912a9060a1625348f394b3a97653fc6b9ad41e4e899db0b1f5d2e511d3c863253b14637cce5ec506a4f12215f13670c97f33b50fab63a78efa7057f12aba6a9e
https://view.email.ucas.com/?qs=3ba09c0e704448610978e4ceba8665945aa2b2c6db7bec8084c8d52ca4c9d4b72fb352dbf1f9e332a366954a646ca3c1fa972a7b7d5872afdb001bdb7ba3df0a978061a43fc5dd5f91bb03f76a016c1b

LEGAL REQUIREMENTS

OUR INTRODUGTION

We are legally required to state who we are
sending the email on behalf of. Your company
name will be added into our introduction — i.e.
‘This email comes from UCAS. We're sending you
this on behalf of [INSERT CUSTOMER], because -
based on what you told us about yourself

— we think you might find it useful’

OPTOUT SCRIPT

Your creative will be sent from the relevant UCAS
sender address (determined by the preferred
target audience), and will sit above a standard
opt out message. This opt out is linked to a UCAS
suppression list. You are, therefore, not required
to provide an opt out link of your own. We will
actively remove this to avoid confusion for the
recipient, and any breach of DMA guidelines.

*(Where the creatives contain any regulated
content, it shall be subject to additional checks by
UCAS which may impact on the proposed send
date and may require changes to your creative
including additional footers).




IMPORTANT INFORMATION

We would not recommend the use of all-image creative, as these
can be blocked and create a poor user experience. Images may
also be blocked, which would impact the look of the email. Please
be aware that spam filters may be triggered when specific words
and phrases are used in the body or subject line.

EXAMPLES OF WHAT TO AVOID:

‘Money back'’
» ‘Cards accepted’
» ‘Removal instructions’

> ‘Extraincome’

> ‘000
> £
> ‘For free’

> Capitalised subject lines

Content must not contain messages or images that are (or could
be perceived to be) offensive, or relating to sex, violence, drugs,
gambling, and alcohol. UCAS will not distribute content that is
deemed to be inappropriate for any reason (not limited to those
listed), or is deemed to adversely affect the UCAS spam score, with
the final decision at the discretion of UCAS.

Please note, translations for creatives in a foreign language can take
up to a week longer than usual.

_—




GHECKLIST

Please consider the following questions before submitting
your creative:

» If your code is responsive, have you implemented our header
and footer?

» Have you included a subject line and a pre-header?

» |s the creative appropriate?

» Are your images hosted and fully referenced in the HTML?
» Have tracking links been implemented?

> If we are building your email, tell us which template you want
to use, your chosen colour, and make sure you send us all
the assets (including links).

> Creative consultation is available — please speak to your
Customer Manager or contact services@ucas.ac.uk

Reporting will be delivered via our new online self serve portal with
results being viewable within 48 hours of your campaign deployment.

A User account will be set up and emailed to you with details of how to
use the service - your Customer Manager will be on hand to support you
with this. If you have any questions or would like to discuss the results
of your campaign, please contact your Customer Manager.

If you have any queries, please contact:
UCAS Customer Success Team

Services@ucas.ac.uk



mailto:services%40ucas.ac.uk%20?subject=
https://reports.ucas.com/

GLEARING PLUS ENHANGED
PROFILE TRIGGERED EMAIL

As part of your clearing plus enhanced profile, an email will be triggered to the
applicant after they have expressed an interest in your course through clearing plus.
This is a dynamic email and the content is not customizable further than the below:

REQUIRED:

» Images
1. Institution Logo —
600 x 600px (displays
at 300 x 300px)
Format: JPEG or PNG

» Links
1. Website landing page
2. Prospectus link
3. Contact link (ideally
a web page with
contact options)

OPTIONAL

>

Banner image

1160px wide x 450px high
(displays at 580px wide x
225px high)

Format: JPEG or PNG

NB:
The image opposite
shows an example of

how the email will be
formatted, this is subject
to minor change

Subject: %%firstname%%, thanks for registering with %%provider_name%%

Preheader: We'll be in touch soon

UCAS

Dear %%FirstName%%,

This email comes from UCAS. We're sending you this on behalf of %%provider_names%%,
because you regisiered interest in one of their courses through Clearing Plus.

Helln %% Firsiname%h9%
Thank you for your recent interest on Clearing Plus.

We've recieved your request and will get in touch with you as soon as we can.
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